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GETTO KNOW HER

MEET SHAKAILA

Fashion Psychologist

@shakailaelise

shakaila Forbes-Bell is a Fashion Psychologist, consultant, TV commentator,
founder of the platform 'Fashion is Psychology' and best-selling author of the
book “Big Dress Energy”. In 2016, she hecame the first Black person in the
world to earn a postgraduate degree in the emerging field of Fashion
Psychology. Her thesis investigating the impact of racial representation in
fashion media on consumer hehaviour was published in the International
Journal of Market Research.

Throughout her career, she has worked with global fashion & beauty brands,
Including Depop, Maybelline, Next, and Stitch Fix and as the current in-house
fashion psychologist for Afterpay, she helps brands and consumers alike
understand the psychological significance of fashion and beauty trends.

she has lent her expert insights to This Morning (ITV), Lorraine (ITV), ““How Do
They Do I’ (Channel 5), Breakfast Television in Canada and NBGLX in the USA.
she has by-lines in Mr Porter, Marie Claire and i-D. She has been featured in
numerous global publications such as Forbes, Sunday Times Style, Business
Insider, Harper’s Bazaar, Vogue Business and more.




SERVIGES & METRICS | PAGE 4-8

An outline of the many services that Shakaila can provide, from brand
ambassadorship to campaign strategy insights backed by fashion
psychology.

WORK PORTFOLIO | PAGE 8-14

Examples of Shakaila's brand work, writing and a look into her extensive
media profile.

SHOWREEL | PAGE 15 - 23

Examples of Shakaila's TV work and professional photography.
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BIG DRESS ENERGY OFFERIN

BRAND

WORKSHOPS CONSULTATIONS AMBASSADORSHIP CONTENT/WRITING
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BRAND AMBASSADORSHIP

If you're launching a new collection, have Shakaila be one of your brand ambassadors
and work with her to create an edit of the collection driven by her psychological
Insignts. With her modelling experience, she can bring her unique style to any
campaign. This can also include any consultation sessions, content creation, adverts
and press.

Contact shakaila@psychologyoffashion.co.uk for rates

GONTENT & WRITING

Shakaila can create commentary to compliment any campaigns giving a perspective
on how to shop your brand using the BDE principles. This would be a capsule collection
of content which includes: an article for the website, quotes for press, social media
content, and a sponsored article on her platform, Fashion is Psychology.

Contact shakaila@psychologyoffashion.co.uk for rates
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Love Island
Psychologist
Shares The Secre
Meanings Behind
The Islanders’
Style

Shakaila Forbes-Bell reveals what their
clothing choices might really mean.
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CORPORATE TALKS

CALVIN KLEIN
VIRTUAL, APRIL 2024

EGI WOMAN, RISE TOGETHER CONFERENGE
BARBADOS, MARCH 2024

YOOX - NETA PORTER, THE KING'S FOUNDATION
LONDON, NOVEMBER 2023

AMBROSETTI, VENIGE SUSTAINABLE FASHION FORUM
ITALY, OGTOBER 2023

ENTAIN, INTERNAL HEAD OFFICE,
UK, OCTOBER 2023

Key Note, Keeping Barriers Broken

GLOBAL FASHION AGENDA, AMBITION T0 ACTION
DENMARK, JUNE 2023

Key Note, Fashion Psycholoy and the modern consumer

CANNES LIONS FESTIVAL OF CREATIVITY, BRAND ADVANGE
FRANGE, MAY 2023

Panel Member, The psychology of the Black luxury consumer

CANNES LIONS FESTIVAL OF GREATIVITY, BEN LABS
FRANGE, MAY 2023

Fireside Chat: Al Empowering Creators and Brands to elevate their content game

PASSWORD CONFERENGE
ESTONIA, JANUARY 2023

Key Note, Fashion Psycholoy and the modern consumer
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Insights
Overview
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MAJOR PUBLIGATIONS SHAKAILA BEEN
FEATURED IN
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The surprising power of “wearapy”:
how clothes can help with grief
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I got a ‘useless’ fashion-psychology degree — ¢
brands like Maybelline and Depop. Here"s how |
dream career.

Shakaila Forbes-Bell is a fashion psychologist.

WHAT MOTIVATES US TO
SHOP, ACCORDING TO
SHAKAILA

A NEED TO EXPRESS OURSELVES

g s Fame Bes o

 Smasa s PO T e 1 R TSN BT B AT RO FRE S
w1 SyRaan ke Heat asg Deaaa.

= S8 sl Dokl § AT T CogrIe I Lhe BENE T O T LoRoon
Ciliege O FRENOT mhl & W LS TOTER,
» Farmsi-E LD YR Ul pCaEd T et

Clothes and fashion allow people to signal NEEURRURP ISPy —— sl i ot i b s il — sl gl

their identity and to communicate T ——
themselves to others. Consumers don’t just R “

purchase clothing - they purchase lifestyles.

This asrald-s e s mn o pran T bed ¢ s ko mley
Shekalls 7 afreviano foawen prpckatapon. T falosiyg
rww Ewaw o i Wogesh and clarlay

A NEED TO BELONG

Humans are incredibly social creatures and

In e | W aEayia”
the vrma | wanas?

— BUSINESS
INSIDER

when we dress ~~-—~~ Al Fomlinn ~ .l

o OTYLINT

]

what

MAGAZINE

\1d BA U \
L) )




= COSMOPOLITAN @& EE5 newsiett

Celebs Love Beauty

e Crown Season 6 Halloween Jokes .

hy am | not the same size i
shops anymore?

fashion psychologist examines the insidious factic
"humility sizing" = and how to avoid it
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DRESS YOURSELF HAPPY I'm a fashion
psychologist = six easy ways to dress
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MR PORTER

THE JOURNAL

Gty

Why A Change Of Mindset O

Career Should Start With A
Change Of Clothes

Words by Ms Shakaila Forbes-Bell

23 January 2023

MR PORTER
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Shakaila Forbes-Bell
EaSHIONCSychologist
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"There’s no one | trust more when it comes to
understanding the various aspects of the fashion

industry and, specifically, the power our clothes can
have on our psyche."

"Shakaila is one of the most versatile, knowledgeable spokespeople we
have worked with at Matte PR. Her breadth of knowledge of pop culture,
fashion culture and fashion history gave us so much material to work
with when ideating media pitches for our client, Afterpay.

What's best is that she can synthesize all these moving parts into perfect
snackable morsels, acing the media interview every time. Shakaila
brings so much context and meaning to fashion — an industry often
mistakenly written off as frivolous. The brilliant Shakaila shows us why
It's not, and keeps us coming back for more."
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1. Gan our clothing and color choices impact how we view ourselves, our
thought process and our emotional well-being?

2. Can we dress to reflect our authentic self and identity?

3. Can we make choices to he more mindful and sustainable with our
shopping?

The answer to all three questions is a resounding yes! Loved having Shakaila 1
Forbes-Bell lead a thought-provoking session for Calvin Klein and PVH '
associates, which included providing “how to” tips to these questions. The v
research and insights shared, connecting mood, confidence, sustainability
and who we want to be through our “second skin” provided so much for
self-reflection and inspiration!
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GETIN TOUCH

> shakaila@psychologyoffashion.co.uk

ON INSTAGRAM & TIKTOK
@SHAKAILAELISE

e 07415360535
@FASHIONISPSYCHOLOGY
o WEBSITE
Fashionispsychology.com




